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celevu

An innovative Global Celebrity
Business Platform:

Quick, Easy-to-use, and Cost-effective

Advertisers can quickly collaborate with famous

celebrities at reasonable costs through flexible contract
types and formats.

Celebrities are presented with opportunities to expand
their global presence and influence through
international advertising collaborations.

# www.celevu.ai
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Celevu Profile Page
Actress Kim Joo-Ryoung as “Han Mi-nyeo”
in Squid Game Season 1


https://www.celevu.ai

Value Creation marketers’ dilema

Celevu bridges the gap between performance and branding
by offering scalable, measurable, and emotionally resonant celebrity campaigns.

EX

Short-term Performance Long-term Branding

High frequency Consumer's attitude

Behavior change
(repeat purchase & referral)

> CeleVu < (attachment)
Return on > — <

ad spending




SERUM BOOST
Click Per Cost

Significant improvement in ad performance through increased CTR and reduced CPC
fg 53%
$3.2

CTR
Click Through Rate

Enhanced Ad Performance with Celebrities

driven by the involvement of high-profile celebrities
+390%
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All-in-One Platform

Celevu is an all-in-one platform that covers the entire celebrity marketing journey — from search to payment
and performance feedback — in one seamless workflow.

Online Display Ads (DA) Contract Process

Celebrity Contract & Contract Contents
> 2. Discovery >> 02 Adjustment >> 03 Signing >> 04 Creation




Innovation

Now Trending

0 Al Recommend

Celebrity Search

Easy Search & Optimal Recommendations
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Leo So-young

Jun Jong-seo
Followers: 1.3M

Ad Budget Index: 714.3
EGR: 15.54%
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INNOVAtION A-Generated Visual Contents

Create ad visuals without the need for physical photoshoots.

Al Generated Celebrity Images High Quality 3D Product Image
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INNOVAtION A-Generated Visual Contents

One-Time Learning, Multiple Deliverables.
Generate unlimited image variations tailored to different audiences, seasons, and campaign needs.

KUHO

August September October
(Summer) (Early Autumn) (Mid-Autumn)



Innovation Modular-Type Contracts

Revenue generation through flexible contracts: various media, contract types, and short-term contracts

Japan

USA

(months)

Kim Joo Ryoung

Jeon Jong-seo

Seo Ji-hye

Lee Joo-been
Kim Joo Ryoung

Lee Se-young
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current StCItus Korean Celebrities with Global Popularity

Collaboration with Korean celebrities with prominent global presence.
Planning to scout local celebrities and influencers.

Cele\/u Dashboard ~ Celebs @ Johndoe [ Logout 2 5 o I

Korean celebrities available for contact
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Lee Se-young Ryu Seung-ryong
1.4M & 52.5K e ge > 324.4K A 97  Det

Lee'Joo-bin
19M A 266K  Detailed Page
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Yoon Kye-sang Jun Jong-seo
176.2K ~ 15K etailed Page -> 1.3M A 565K  Detalled Page -

Kim Moo-yul
226.9K A~ 10K  Detailed Page -

Actors from globally recognized
OTT platforms & K-Pop Artists




current Status Global Brands with Local Markets

Collaboration with global brands with diverse local markets.
Looking to expand into new markets through HQ of Global major brands.

Global Major Brands North America

North East Asia
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South East Asia

MAKE UP
FOR EVER FRED

PROFESSIONAL PARIS

Australia



Chaumet 2024

<2
CHAUMET

Optimal celebrity recommendations based on data-driven analysis that considers
budget, brand fit, recognition, and cost-effectiveness.
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Celebrity Comparison Chart (Ad Budget Index vs. IG Followers by region)
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Lee Joo-been
Followers: 1.4M

Ad Budget Index: 547.7
EGR: 7.08%
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Lee Joo-Been

Highest # of Korean IG followers (1.4M)
Strong EGR of 7.08%
Lowest estimated Ad Budget

Maximize Ad Impact

with Reasonable Cost




ChCIumet 2024 Event Invitation & Instagram Post <0 S e,
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https://www.instagram.com/p/C_iHWmATfvc/?hl=en&img_index=1

Gclden Goose 2025 Instagram Posting 55

IG Post EGR Comparison
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https://www.instagram.com/p/DIdmKnPP2XD/?img_index=1

MUIti-Brand COIICIborCItion Al-Generated Contents

Cross brand collaborations without physical products or photoshoots.
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Global Business Platform

For Celebrities

On-going monetization opportunities
without physical shooting sessions

For Advertisers

Personalized matching &
automated contents creation
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Roadmap

Creating long-tail in brand & celebrity collaborations

Building cases with Expanding transaction volume
global major advertisers & with small to mid-sized
top-tier celebrities advertisers & rising celebrities
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Golden Goose Jeon Jong-Seo




AllgoAL

www.aligo.ai

Contacts

Seoul Iahyun.kan%@aligo.ai +82-10-9177-3965
Paris 'isun.yoo@a igo.al +33-6-7864-9946

Hong Kong pauline.yeung@aligo.ai +852-6290-6281
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