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Easier, Faster, Smarter

Celebrity Marketing
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2025
Wild Turkey
IG Ad
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Trust Your Spirit.

#QAUCTE?| #WildTurkey
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https://www.instagram.com/p/DLj3MyYAxMY/?igsh=MWR0em9idzF0Z29jeA%3D%3D
https://www.instagram.com/p/DLj3L6fAuUY/?igsh=MWd3OTA5aG9tcnI5aQ%3D%3D

2022 Meta
Campaign
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Click Through Rate K

0.159%

The impact of celebrity endorsements significantly increased
engagement, leading to a higher click-through rate.
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2022 Meta Campaign
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Daily vitamin eyecare for every day vitality
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‘ - Target Countries - Instagram Followers - Campaign Setting ~ Celebrity Profile

Q_ Search Country
South Korea x

Mexico
Philippines

Singapore

South Korea
Spain

Taiwan

b ] G | PR |

Selected 1 countries

Lee Joo-been
1989, FEMALE / Actor

@00

Followers 1.3M

sort by : Instagram followers v

(&) Kim Hye-yoon
1996, FEMALE / Actor

Followers 1.3M / 2.0M

-~ Search 2.8K

® Popular Countries

Indonesia, South Korea,
Philippines, USA, India

1esia,

Keem Na-young

1981, FEMALE / Actor, Others

Followers 1.1M /1.6

eadrch

~ Campaign Setting

Advertising Formats

~ Digital Ads (Instagram Posting Ad)

Advertising Duration

For 1 months

KRW 100,000,000%¢

~ Celebrity Profile
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“Find celebrities suitable for a premium
whiskey brand that can convey luxurious and

sophisticated imagery”

Kim Hee-ae
1967, FEMALE / Actor

Followers 487.5K
~7 Search Volume 4.8K

) Popular Countries

South Korea, USA, Indonesia, China,
Japan

@ Recommendation Reason

Kim Hee-ae's elegance and grace embody
the luxurious and sophisticated image
required for a premium whiskey brand.
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Celebrity Profile
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Highlights

Squid Game Queen of Tears
2021 2024
Ad Campaign History
Brand Name
KT

Signal Planner

Gucci

Mr.Sunshine

208

Description

Be Real FW '23

Habit Factory

Kim Joo-ryoung

DoB : 1976 | Actor

Active From :2000

Agency :Noon Company

Featured Ad Campaigns :

The School Nurse

KT (Mobile Carrier Service) South Korea, 2023~
KT (Mobile Carrier Service) South Korea, 2023~
Signal Plan (Insurance) South Korea, 2024

Gucci (Luxury, Fashion) Global, 2024

Contact Celevu

2022

Category
Mobile Carrier Service
Insurance

Fashion, Luxury

Sky Castle
2018

Reports

F’ Instagram

Overview

Followers

kimjooryoung

posts

453

Quality Audience

1.8M 60.2% 1m
Engagement rate Post frequency
0.84%
. B 4 /week
Audience
Top country Top gender
USA g.7%

Audience Geo

Kim Jooryoung_official @noon_company

E B w »
9.7% 9.4% 8.6% 5.3% 4.7%
UsA South Korea Erazil Spain Turkeay
30

162.0K - 486.0K ot °°"

® Fair 10%
18.4K - 55.2K sory e

& Average
Engagement
W Avg. Likes Avg. Comments

Brand Mentions

o

Wavve (5|0]2)

Shows

15.5K

Milan Loves Seoul

M 220|Cjo E|EE

QTIAAA 44 QIH[O|XHE SO

AP A2 QIR X E X2

&
followers followings
1.8M 844
Followers growth
'0.45% per 30 days +12.84% 210.1K per 1 year
& Poor & Excellent
Top age
Female s95a% 25-34 501
¥ ¥ F i [}
4.7% 4.2% 3.6% 3% 31%
Philippines lran India France China
‘ I & -
18-24 25-34 35-44 45-54 5-64 B85
# Female, 59.58% Male, £0.41%
@ Avg. Impressions
138 364.0K
- e 0
=L Coldplay Instagram
Shows Music Photo
+ Wiew more
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https://www.instagram.com/p/C_iHWmATfvc/?img_index=1

2024 Chaumet Frieze

ECHAN KiIM
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https://www.instagram.com/p/C_iHWmATfvc/?img_index=1
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2025
Golden Goose
IG Posting
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https://www.instagram.com/p/DIdmKnPP2XD/?img_index=1

2025 Golden Goose IG Posting
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https://blog.naver.com/gguu1029/223835245727
https://www.mksports.co.kr/news/entertain/11293593

. audeladesnews and 4 others
m Palais des congrés Vinci Tours

*’@ audeladesnews Bref, |'ai mené l'interview de la superbe
actrice @kimjooryoung a la premiére édition du i
@koreantoursfestival. Et, je m'en rappellerai toute ma vie 9

Merci au public présent pour toutes les belles énergies
partagées, a I'organisation pour la confiance accordée, aux
bénévoles pour leurs petites attentions...Et, surtout a
@some_1_who_take_picture et
@juliette_frederix_photography pour ces magnifigues
SOUVENIFS o b

So, | conducted the interview with the superb actress
@kimjooryoung at the first edition of the @koreantoursfestival.
And, | will remember it all my life e 2

Thank you to the public present for all the beautiful energies
shared, to the organization for the trust given, to the
volunteers for their little attentions...And, especially to
@some_1_who_take_picture and
@juliette_frederix_photography for these magnificent
memories 4

2025 Korean
Tours Festival

2025 23 TtA E= X|F0{|A 7HZ[=
Korean Tours Festival 0f| H| S Z1Z=2 A Q|

HMele| 5 ZH Tt

#memories #souvenirs #festival #alk #interview
#kimjooryoung #actress #hallyu #cinema #kdramas #grateful
#thanks #journalist

1w See translation
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AllgOAL

www.aligo.ai

Room 212, KSC Paris, Station F
Chang-dong 84, Madel-ro 13- 5 Parvis Alan Turing
gil, Dobong-gu, Seoul, 75013 Paris, France

02792, South Korea

Lahyun Kang Manager Ji-Sun Yoo Consultant

Phone: +82) 10-9177-3965 Phone: +33) 6-7864-9946

Email: lahyun. kang@aligo.ai Email: jisun.yoo@aligo.ai
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